
KEEPING AN 
ELECTRONIC PHD PORTFOLIO 

a few things to consider

bit.ly/soneportfolios



WHY?
Why are we having this conversation?



•1 minute activity - with your neighbor(s) 

•Before we even start this conversation...
(fold the page use left column only) what things 
would you include in your graduate student e-portfolio?

•Keep this list 
- we will come back to it, and review it in a few minutes 

WHAT WOULD YOU INCLUDE?



OUR PLAN FOR TODAY

1. Two types of portfolios 
(process and product)

2. Objectives of the 
graduate student portfolio

3. How some graduate 
students organize their 
portfolios - video

4. Closer look - examples 

5. Your items list + structure

6. What NOT to include 
[the process] 

7. What TO include 
[shortened URLs]

8. Technical how-to aspects 
of an e-portfolio



PROCESS PORTFOLIOS

OTHER NAMES > 
assessment or developmental

OBJECTIVES > 
to show and document 
progress towards established 
goals or program objectives, 
usually with a reflective or 
summative component

EXAMPLE >  
Spanish major portfolio 

http://www.lawrence.edu/
academics/study/spanish/
majmin

http://www.lawrence.edu/academics/study/spanish/majmin
http://www.lawrence.edu/academics/study/spanish/majmin
http://www.lawrence.edu/academics/study/spanish/majmin
http://www.lawrence.edu/academics/study/spanish/majmin
http://www.lawrence.edu/academics/study/spanish/majmin
http://www.lawrence.edu/academics/study/spanish/majmin


PROCESS PORTFOLIOS



PRODUCT PORTFOLIOS

OTHER NAMES > 
showcase, "book" 
(used mostly in arts, 
journalism, advertising 
professions)

OBJECTIVES > ??? 

Why do we need 
product portfolios?



• GROUP (Form groups of two or three)
You are working on a publishing project that includes a brochure, poster, and possibly a 
website. You need to select artwork from portfolios submitted by several illustrators.

• PERSON ONE: You are reviewing a portfolio of one among several illustrators 
(Larissa Kulik) who submitted their portfolios for consideration. Your task is to view 
the portfolio, and then to describe it to the other member(s) of your group the best 
you can.

• THE OTHER PERSON(S): You will NOT see the portfolio of artwork - you will 
hear your partner’s description of it. Your job is to try to imagine in your head what 
the artwork looks like - in as much detail as possible; you can ask follow up questions 
to your partner’s description if you need more info.

GROUP ACTIVITY



•PERSON 2 (& 3): 
Turn around so you 
can’t see the screen. 

•Wait until we are done showing 
the portfolio to your partner. 

READY? 
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•PERSON 2 (3): 
You can turn around again.

•PERSON 1: 
Take a minute or two to explain to your 
partner(s) what the images looked like - the 
content, the color, and the style... 

DONE



PRODUCT PORTFOLIOS

OTHER NAMES > 
showcase, "book" 
(used mostly in arts, 
journalism, advertising 
professions)

OBJECTIVES > ??? 

Why do we need 
product portfolios?



PRODUCT PORTFOLIOS

OTHER NAMES > 
showcase, "book" 
(arts, journalism, 
advertising)

OBJECTIVES >  
To communicate 
“intangible” qualities of 
the work, difficult to 
communicate through 
verbal communication 
alone. 



IN GRADUATE STUDENT 
PORTFOLIOS

YOU
ARE THE PRODUCT



EXAMPLES
4 min video excerpt of interviews (U of Delaware)
http://www.youtube.com/watch?v=pgm9Qh_W0Ls

+3 online portfolios 

GO BACK 
to your initial list (yellow sheet)

In the RIGHT COLUMN write down the elements of eportfolios that 
are mentioned; then, we will compare the two lists: anything on your 

initial list you did not mention? 

http://www.youtube.com/watch?v=pgm9Qh_W0Ls
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EXAMPLES

http://www.scu.edu/eportfolio/students/samples.cfm
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PRODUCT PORTFOLIOS

OTHER NAMES > 
showcase, "book" 
(arts, journalism, 
advertising)

OBJECTIVES >  
To communicate 
“intangible” qualities of 
the work, difficult to 
communicate through 
verbal communication 
alone. 



 E-PORTFOLIOS

OTHER NAMES > 
showcase, "b

what am I expecting my 
e-portfolio to do that a 
traditional paper-based 
dossier can’t?
Kevin Currie-Knight at:

http://www.kosmosonline.org/2012/07/24/two-
things-to-consider-when-developing-an-e-
portfolio-2/
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 E-PORTFOLIOS

QUESTIONS 
TO CONSIDER:

> CV or not?

> When & how 
to include your 
ePortfolio location info?

> Software to use



TECHNOLOGY

HOW-TO



•University Solutions - Nope
•Paid Solutions - http://www.weebly.com/
•Free Solutions - WordPress.com

TECHNOLOGY - WHAT SOFTWARE

http://www.weebly.com
http://www.weebly.com


• Low learning curve - free lynda.com tutorials (as long as you are a UW-Mad student)

• Easy to customize to your needs (but options depend on the theme you choose) 

• Free and always yours - offers continuity (will not be deleted when you graduate) 

• Content can be exported and backed up on your computer if you want to

• You can upload (a limited number of) files, like PDFs or .docx for free

• Can keep a running commentary (in a blog) on events and content 
that is relevant to you

WORDPRESS.COM - ADVANTAGES



• WordPress.com Essential Training
http://www.lynda.com/course20/WordPress-tutorials/WordPresscom-
Essential-Training/141506-2.html?srchtrk=index:1%0Alinktypeid:
2%0Aq:wordpress.com%0Apage:1%0As:relevance%0Asa:true
%0Aproducttypeid:2%3Fw

• Create and Online Portfolio with WordPress 
http://www.lynda.com/course20/WordPress-tutorials/Tour-finished-
project/83096/90376-4.html?w=1

WORDPRESS.COM - ADVANTAGES
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• Themes make design a non-issue

• http://theme.wordpress.com/themes/academica/

• http://theme.wordpress.com/themes/timepiece/

• http://theme.wordpress.com/themes/dusk-to-dawn/

• http://theme.wordpress.com/themes/superhero/

WORDPRESS.COM - ADVANTAGES
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• Either public or private - can't mix and match

• Requires a permanent email address 
(or you have to remember to change it - use a free gmail address)

• Puts advertising on your pages 
(but way less obnoxious than YouTube - can be removed for an annual fee)

• Video and audio files can only be uploaded with a paid space upgrade 
[they do NOT get deleted after the upgrade expires, but no new materials 
can be uploaded]

WORDPRESS.COM - DISADVANTAGES


